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Abstract: The COVID-19 pandemic has acted as a catalyst for rapid digital transformation across various industries, leading to a 

significant acceleration in digital adoption. Companies have advanced several years in digitizing customer interactions, supply chains, 

and developing digital products, with a focus on remote work and collaborative technologies. This shift has profoundly altered consumer 

behavior, pushing more people towards online shopping and influencing brand loyalty. Moreover, businesses have had to overcome 

challenges such as change management, skill gaps, and security concerns to sustain their operations during the pandemic. As a result, 

digital transformation has emerged as a strategic necessity, reshaping the future of business models, consumer behavior, and market 

dynamics. 
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1. Introduction 
 

The COVID - 19 crisis has precipitated an unprecedented 

acceleration in digital transformation, marking a significant 

leap in the digitization of customer interactions and the 

creation of digital or digitally enabled products. This swift 

shift, equating to three to four years of advancement in 

customer and supply - chain digitization and a seven - year 

advancement in digital offerings, underscores the profound 

impact of the pandemic on business transformation  [1]. 

Furthermore, companies have adapted to the pandemic - 

induced changes at a pace 20 to 40 times faster than pre - 

crisis times, particularly in areas like remote work and 

collaborative technologies, pointing towards a significant 

overhaul in digital workplace dynamics and the digital 

transformation definition  [1].  

 

This rapid transition has been instrumental in redefining 

the contours of digital transformation examples and cases, 

emphasizing the role of technology transformation as a 

strategic imperative for survival and growth. With the 

largest shifts including remote work, evolving customer 

needs, and a preference for digital interactions poised to 

have long - lasting effects, the future pathway for 

businesses hinges on a digital transformation strategy that 

is both agile and customer - centric. A focus on enhancing 

the customer and employee experience through advanced 

technology, alongside strong leadership to steer digital 

transformation efforts, forms the crux of a successful 

digital transformation roadmap in the COVID era  [1] [2].  

 

The Digital Shift in Consumer Behavior 

 

The Digital Shift in Consumer Behavior 

The COVID - 19 pandemic has fundamentally altered 

consumer behavior, significantly accelerating the shift 

towards digital platforms. Notably, the pandemic has led to 

a dramatic increase in online shopping, with overall online 

spending in the US rising by 35% over the 12 months to 

January 2021  [4]. This shift is particularly evident in the at 

- home consumption of everyday products, such as tissue 

products, where e - commerce levels for retail toilet paper 

and paper towels rose by 47% and 34%, respectively  [4].  

 

Moreover, the pandemic has influenced brand loyalty, with 

75% of Americans altering their shopping behaviors and 

approximately 40% switching brands during this period  [4]. 

Smaller tissue brands, for example, saw a 102% increase in 

sales in 2020, indicating a significant shift in consumer 

preferences  [4].  

 

This transformation in consumer habits is not just a 

temporary adjustment but is likely to have long - lasting 

effects. Retailers and industry leaders are now faced with 

the challenge of adapting to these new consumer 

expectations, which include a greater emphasis on online 

shopping experiences and a shift in loyalty  [4]. To navigate 

these changes, it is crucial for businesses to enhance their 

digital customer interactions and develop strategies that 

align with the evolving market dynamics  [4].  

 

The pandemic has also highlighted the importance of 

digital readiness, which allowed businesses to better shield 

productivity and employment from the shock of the 

pandemic  [3]. As digitalization continues to play a crucial 

role in the economic recovery, understanding these 

behavior changes and their impacts on sales outcomes is 

essential for informing strategic decisions in the retail 

sector  [6].  

 

Accelerating Digital Adoption Across Industries 

The COVID - 19 pandemic has significantly reshaped the 

landscape of digital transformation, compelling businesses 

across various sectors to accelerate their digital adoption 

strategies. Many firms found themselves in a stretched 

operations mode, needing to rapidly adapt their business 

models and experiment with new offerings to maintain 

continuity and meet evolving market demands  [8].  

 

Organizational Elasticity and Digital Transformation 

Organizations have been forced to stretch their existing 

processes and structures to cope with high uncertainty and 

volatile environments. This concept, known as 

organizational elasticity, is crucial in understanding how 

firms can adapt and thrive in such times  [8].  
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Narrowing the Digital Divide 

The pandemic has notably narrowed the gap between 

digitally advanced and lagging economies. Industries that 

were more digitalized prior to the pandemic experienced 

significantly smaller losses in labor productivity and hours 

worked compared to less digitalized sectors  [3].  

 

Surge in E - commerce and Online Services 

The shift to online platforms has been stark, with 

significant increases in e - commerce and the adoption of 

services like Buy Now, Pay Later (BNPL), which saw a 

transaction potential reaching $1 trillion by 2025. This 

surge is particularly noticeable among younger consumers 

and in sectors such as homebuying and car sales, which 

moved substantially online during the pandemic  [9].  

 

Investment in Multichannel Retailing 

Retailers are responding by investing heavily in 

multichannel strategies, allowing for seamless integration 

between online platforms and physical stores. This 

investment is expected to enhance customer experience and 

sustain the increased demand for online shopping and 

contactless services  [9].  

 

Digital Transformation as a Strategic Imperative 

The rapid adoption of digital technologies has become a 

strategic imperative for businesses. Companies are now 

focusing on long - term investments in technology, such as 

data security and cloud services, to build resilience and 

maintain competitive advantage  [1].  

 

Impact on Small Businesses and Contact - Intensive 

Sectors 

Interestingly, the pandemic has led to significant digital 

gains for small businesses and contact - intensive sectors, 

which historically had lower levels of digitalization. These 

sectors are now catching up, demonstrating the pervasive 

impact of the pandemic on digital strategies across the 

board  [3].  

 

This accelerated digital transformation is not just a 

temporary response but is shaping up to be a long - term 

strategic shift that will continue to influence business 

models and consumer behavior well into the future. 

  

Technology as a Strategic Imperative 

Technology is increasingly recognized as a pivotal element 

of strategic business operations, not merely a tool for 

achieving cost efficiencies. This shift in perspective is 

crucial as businesses navigate the complexities of digital 

transformation  [1]. Effective digital transformation 

involves more than just the adoption of new technologies; 

it requires a comprehensive review and modification of 

business processes and organizational structures  [21]. This 

holistic approach ensures that technology integration 

delivers substantial value to stakeholders, enhancing 

overall business operations and customer satisfaction  [21].  

 

Key Challenges in Digital Transformation 

1) Change Management: Implementing new 

technologies can be daunting without a robust change 

management strategy, often leading to significant 

hurdles in digital transformation efforts  [20].  

2) Skill Gaps: The absence of necessary IT skills among 

the workforce poses a considerable challenge, slowing 

down the digital transition  [20].  

3) Security Concerns: As digital footprints expand, 

security becomes a paramount concern, with many 

organizations struggling to safeguard their data 

effectively  [20].  

4) Budget Limitations: Financial constraints can restrict 

the scope of digital initiatives, making it challenging 

to pursue comprehensive transformation strategies  [20].  

5) Cultural Resistance: A culture resistant to change can 

impede the adoption of new technologies and 

innovative practices  [20].  

6) Structural Barriers: Siloed organizational structures 

can hinder effective communication and the free flow 

of innovative ideas  [20].  

 

Strategic Imperatives for Successful Digital 

Transformation 

• Customer and Employee Experience: Companies 

should prioritize enhancing the customer and 

employee experience through digital means to drive 

satisfaction and efficiency  [2].  

• Operational Efficiency: By focusing on operations, 

businesses can leverage technology to streamline 

processes and reduce waste, leading to better resource 

management and cost savings  [21].  

• Business Model Innovation: Adapting business 

models to incorporate digital strategies is essential for 

staying competitive in the rapidly changing market 

landscape  [21].  

 

Case Example: Mindbody and WalkMe 

Mindbody, a wellness industry software provider, utilized 

WalkMe's Digital Adoption Platform to streamline 

customer onboarding and software integration. This 

partnership highlights the importance of understanding 

customer behavior and adapting technology solutions to 

meet specific business needs, thereby enhancing overall 

user experience and satisfaction  [22].  

In conclusion, as organizations continue to navigate the 

post - pandemic world, integrating technology into every 

facet of business operations will not only address 

immediate challenges but also set the stage for long - term 

success and resilience.  

 

Challenges to Rapid Digital Transformation 

 

Organizational and Regulatory Challenges 

1) Adapting to New Regulations: Policymakers are 

urged to seize opportunities to close the digitalization 

gap, which includes promoting policies that foster 

healthy competition in digital markets and adapting 

labor laws to facilitate remote work  [3].  

2) Security Enhancements: Strengthening prudential 

frameworks is essential for managing the increasing 

cyber threats, especially in financial firms  [3].  

3) Supply Chain Resilience: The pandemic has 

necessitated a shift in supply chain strategies to 

enhance flexibility, adaptability, and efficiency, 

helping businesses mitigate impacts and remain 

resilient during disruptions  [21].  

Paper ID: SR24910090954 DOI: https://dx.doi.org/10.21275/SR24910090954 1959 

www.ijsr.net
http://creativecommons.org/licenses/by/4.0/
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.investopedia.com/how-we-shop-now-5184434
https://www.investopedia.com/how-we-shop-now-5184434
https://www.investopedia.com/how-we-shop-now-5184434
https://www.investopedia.com/how-we-shop-now-5184434
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://mitsloan.mit.edu/ideas-made-to-matter/digital-transformation-after-pandemic
https://mitsloan.mit.edu/ideas-made-to-matter/digital-transformation-after-pandemic
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.dataversity.net/case-study-a-digital-transformation-success-story/
https://www.dataversity.net/case-study-a-digital-transformation-success-story/
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy


International Journal of Science and Research (IJSR) 
ISSN: 2319-7064 

SJIF (2022): 7.942 

Volume 12 Issue 4, April 2023 

www.ijsr.net 
Licensed Under Creative Commons Attribution CC BY 

4) Phased Implementation Strategies: Successful 

digital transformation should start with targeted 

functions to create manageable programs, setting 

measurable goals, and developing processes to achieve 

them. Initiating small changes for early wins and 

deploying a phased rollout helps minimize disruption  

[21].  

 

Socio - Economic and Technical Barriers 

1) Digital Divide: The pandemic has exposed a 

significant digital divide between urban and rural areas 

and between developed and developing nations, which 

limits the scaling - up of digitalization efforts  [23].  

2) Organizational Inflexibility: Security and privacy 

concerns, along with organizational rigidity and a lack 

of awareness of the latest technologies, can hinder the 

adoption of digital technologies  [23].  

3) Work - Related Challenges: The rapid expansion of 

IT in business contexts has introduced new work - 

related issues, including security dilemmas and 

potential ethical challenges  [16].  

 

Impact on Related Industries 

1) Effects on Satellite Industries: Digitalization can 

disrupt industries that support traditional office work, 

such as transport, catering, and office property leasing  

[23].  

2) Remote Work Dynamics: The shift to remote 

working, driven by the need to respond to travel 

restrictions and potential for cost savings and 

environmental benefits, presents both opportunities 

and challenges  [23].  

 

2. Case Studies: Success Stories of Digital 

Transformation 
 

High Levels of Digitalization 

High levels of digitalization have been pivotal in 

maintaining productivity and safeguarding employment 

during the pandemic shock. Organizations that had already 

integrated digital processes were able to adapt more swiftly 

and efficiently, minimizing disruptions to their operations  

[3].  

 

Phased Approach to Digital Transformation 

Implementing a phased approach to digital transformation 

is crucial. Starting with a comprehensive map to identify 

and address existing gaps ensures a structured and effective 

transformation. This strategy allows organizations to 

prioritize areas that require immediate attention and 

gradually expand their digital capabilities  [21].  

 

Pillars of Successful Digital Transformation 

The success of digital transformation hinges on three 

foundational pillars: culture, processes, and technology. 

Cultivating a culture that embraces change, refining 

processes to support digital initiatives, and leveraging the 

right technology are essential for a transformation that 

yields long - term benefits  [21].  

 

 

3. Conclusion 
 

Throughout this exploration, we have delved into the 

accelerated pace of digital transformation ignited by the 

COVID - 19 pandemic, underscoring its profound impact 

on consumer behavior, organizational strategies, and the 

broader economic landscape. The rapid shift towards 

digital platforms and the strategic integration of technology 

across industries have emerged as critical factors enabling 

businesses to navigate the turbulence of the pandemic era. 

This transition, highlighting the significant leap in 

digitization, has not only reshaped the approach towards 

customer and employee experiences but also fostered a 

newfound agility and resilience within organizations.  

 

As we move forward, it becomes increasingly clear that the 

journey of digital transformation is ongoing, with its 

success deeply rooted in the ability to address challenges 

through innovation, adaptive strategies, and an unwavering 

focus on enhancing user experiences. The implications of 

this digital evolution extend far beyond immediate 

operational adjustments, promising a future where 

technology - driven solutions continue to redefine the 

boundaries of business efficiency, competitiveness, and 

sustainability. In navigating this future, businesses are 

called to embrace the lessons learned during the pandemic, 

leveraging technology not just as a tool for survival, but as 

a strategic imperative for thriving in the evolving digital 

landscape.  

 

References 
 

[1]  https: //www.mckinsey. com/capabilities/strategy - 

and - corporate - finance/our - insights/how - covid - 

19 - has - pushed - companies - over - the - technology 

- tipping - point - and - transformed - business - 

forever 

[2] https: //mitsloan. mit. edu/ideas - made - to - 

matter/digital - transformation - after - pandemic 

[3] https: //www.imf. 

org/en/Blogs/Articles/2023/03/21/how - pandemic - 

accelerated - digital - transformation - in - advanced 

- economies  

[4] https: //www.mckinsey. com/industries/packaging - 

and - paper/our - insights/beyond - covid - 19 - the - 

new - consumer - behavior - is - sticking - in - the - 

tissue - industry 

[5] https: //www.forbes. 

com/sites/forrester/2023/05/19/three - consumer - 

behaviors - that - emerged - during - the - pandemic - 

are - persisting - despite - the - end - of - the - covid - 

19/ 

[6] https: //www.algolia. com/blog/ecommerce/the - 

covid - effect - how - the - pandemic - has - 

accelerated - retail - digital - transformation/ 

[7] https: //www.ncbi. nlm. nih. 

gov/pmc/articles/PMC9754622/ 

[8] https: //www.investopedia. com/how - we - shop - 

now - 5184434 

[9] https: //www.brookings. edu/articles/drivers - of - 

digital - adoption - during - the - pandemic - and - the 

- widening - digital - gap/ 

Paper ID: SR24910090954 DOI: https://dx.doi.org/10.21275/SR24910090954 1960 

www.ijsr.net
http://creativecommons.org/licenses/by/4.0/
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.iiba.org/professional-development/knowledge-centre/articles/how-information-technology-helped-businesses-evolve-during-the-pandemic/
https://www.iiba.org/professional-development/knowledge-centre/articles/how-information-technology-helped-businesses-evolve-during-the-pandemic/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.mckinsey.com/capabilities/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://mitsloan.mit.edu/ideas-made-to-matter/digital-transformation-after-pandemic
https://mitsloan.mit.edu/ideas-made-to-matter/digital-transformation-after-pandemic
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.imf.org/en/Blogs/Articles/2023/03/21/how-pandemic-accelerated-digital-transformation-in-advanced-economies
https://www.mckinsey.com/industries/packaging-and-paper/our-insights/beyond-covid-19-the-new-consumer-behavior-is-sticking-in-the-tissue-industry
https://www.mckinsey.com/industries/packaging-and-paper/our-insights/beyond-covid-19-the-new-consumer-behavior-is-sticking-in-the-tissue-industry
https://www.mckinsey.com/industries/packaging-and-paper/our-insights/beyond-covid-19-the-new-consumer-behavior-is-sticking-in-the-tissue-industry
https://www.mckinsey.com/industries/packaging-and-paper/our-insights/beyond-covid-19-the-new-consumer-behavior-is-sticking-in-the-tissue-industry
https://www.mckinsey.com/industries/packaging-and-paper/our-insights/beyond-covid-19-the-new-consumer-behavior-is-sticking-in-the-tissue-industry
https://www.forbes.com/sites/forrester/2023/05/19/three-consumer-behaviors-that-emerged-during-the-pandemic-are-persisting-despite-the-end-of-the-covid-19/
https://www.forbes.com/sites/forrester/2023/05/19/three-consumer-behaviors-that-emerged-during-the-pandemic-are-persisting-despite-the-end-of-the-covid-19/
https://www.forbes.com/sites/forrester/2023/05/19/three-consumer-behaviors-that-emerged-during-the-pandemic-are-persisting-despite-the-end-of-the-covid-19/
https://www.forbes.com/sites/forrester/2023/05/19/three-consumer-behaviors-that-emerged-during-the-pandemic-are-persisting-despite-the-end-of-the-covid-19/
https://www.forbes.com/sites/forrester/2023/05/19/three-consumer-behaviors-that-emerged-during-the-pandemic-are-persisting-despite-the-end-of-the-covid-19/
https://www.algolia.com/blog/ecommerce/the-covid-effect-how-the-pandemic-has-accelerated-retail-digital-transformation/
https://www.algolia.com/blog/ecommerce/the-covid-effect-how-the-pandemic-has-accelerated-retail-digital-transformation/
https://www.algolia.com/blog/ecommerce/the-covid-effect-how-the-pandemic-has-accelerated-retail-digital-transformation/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9754622/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9754622/
https://www.investopedia.com/how-we-shop-now-5184434
https://www.investopedia.com/how-we-shop-now-5184434
https://www.brookings.edu/articles/drivers-of-digital-adoption-during-the-pandemic-and-the-widening-digital-gap/
https://www.brookings.edu/articles/drivers-of-digital-adoption-during-the-pandemic-and-the-widening-digital-gap/
https://www.brookings.edu/articles/drivers-of-digital-adoption-during-the-pandemic-and-the-widening-digital-gap/


International Journal of Science and Research (IJSR) 
ISSN: 2319-7064 

SJIF (2022): 7.942 

Volume 12 Issue 4, April 2023 

www.ijsr.net 
Licensed Under Creative Commons Attribution CC BY 

[10] https: //www.statista. com/statistics/1200484/covid - 

digital - transformation - process - industry/ 

[11] https: //www.linkedin. com/pulse/digital - 

transformation - success - stories - post - pandemic - 

9i07c?trk=public_post_main - feed - card_feed - 

article - content 

[12] https: //granicus. com/blog/new - research - shows - 

covid - 19 - drives - government - digital - 

transformation/ 

[13] https: //www.yenlo. com/blogs/examples - digital - 

transformation - companies/ 

[14] https: //www.ncbi. nlm. nih. 

gov/pmc/articles/PMC9320375/ 

[15] https: //www.iiba. org/professional - 

development/knowledge - centre/articles/how - 

information - technology - helped - businesses - 

evolve - during - the - pandemic/ 

[16] https: //www.gartner. com/smarterwithgartner/covid 

- 19 - accelerates - digital - strategy - initiatives 

[17] https: //www.ncbi. nlm. nih. 

gov/pmc/articles/PMC9794488/ 

[18] https: //www.wipro. com/platforms - and - software - 

products/the - role - of - technology - in - a - post - 

covid - world/ 

[19] https: //whatfix. com/blog/digital - transformation - 

challenges/ 

[20] https: //www.shyftservices. com/digital - 

transformation - for - the - post - pandemic - global - 

economy 

[21] https: //www.dataversity. net/case - study - a - digital 

- transformation - success - story/ 

[22] https: //www.ncbi. nlm. nih. 

gov/pmc/articles/PMC8437806/ 

 

Paper ID: SR24910090954 DOI: https://dx.doi.org/10.21275/SR24910090954 1961 

www.ijsr.net
http://creativecommons.org/licenses/by/4.0/
https://www.statista.com/statistics/1200484/covid-digital-transformation-process-industry/
https://www.statista.com/statistics/1200484/covid-digital-transformation-process-industry/
https://www.linkedin.com/pulse/digital-transformation-success-stories-post-pandemic-9i07c?trk=public_post_main-feed-card_feed-article-content
https://www.linkedin.com/pulse/digital-transformation-success-stories-post-pandemic-9i07c?trk=public_post_main-feed-card_feed-article-content
https://www.linkedin.com/pulse/digital-transformation-success-stories-post-pandemic-9i07c?trk=public_post_main-feed-card_feed-article-content
https://www.linkedin.com/pulse/digital-transformation-success-stories-post-pandemic-9i07c?trk=public_post_main-feed-card_feed-article-content
https://granicus.com/blog/new-research-shows-covid-19-drives-government-digital-transformation/
https://granicus.com/blog/new-research-shows-covid-19-drives-government-digital-transformation/
https://granicus.com/blog/new-research-shows-covid-19-drives-government-digital-transformation/
https://www.yenlo.com/blogs/examples-digital-transformation-companies/
https://www.yenlo.com/blogs/examples-digital-transformation-companies/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9320375/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9320375/
https://www.iiba.org/professional-development/knowledge-centre/articles/how-information-technology-helped-businesses-evolve-during-the-pandemic/
https://www.iiba.org/professional-development/knowledge-centre/articles/how-information-technology-helped-businesses-evolve-during-the-pandemic/
https://www.iiba.org/professional-development/knowledge-centre/articles/how-information-technology-helped-businesses-evolve-during-the-pandemic/
https://www.iiba.org/professional-development/knowledge-centre/articles/how-information-technology-helped-businesses-evolve-during-the-pandemic/
https://www.gartner.com/smarterwithgartner/covid-19-accelerates-digital-strategy-initiatives
https://www.gartner.com/smarterwithgartner/covid-19-accelerates-digital-strategy-initiatives
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9794488/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9794488/
https://www.wipro.com/platforms-and-software-products/the-role-of-technology-in-a-post-covid-world/
https://www.wipro.com/platforms-and-software-products/the-role-of-technology-in-a-post-covid-world/
https://www.wipro.com/platforms-and-software-products/the-role-of-technology-in-a-post-covid-world/
https://whatfix.com/blog/digital-transformation-challenges/
https://whatfix.com/blog/digital-transformation-challenges/
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.shyftservices.com/digital-transformation-for-the-post-pandemic-global-economy
https://www.dataversity.net/case-study-a-digital-transformation-success-story/
https://www.dataversity.net/case-study-a-digital-transformation-success-story/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8437806/



