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Abstract: This research paper explores the significant role of social media in shaping the political narrative of the Bhartiya Janata 

Party (BJP) in India. With the rise of digital platforms as powerful tools for political communication, the BJP has adeptly utilized social 

media to influence public perception, mobilize support, and advance its policy agendas. The research analyzes how the party's strategic 

use of platforms like Twitter, Facebook, and Instagram has transformed political campaigning and discourse. By examining key case 

studies, including election campaigns and major political events, the study highlights how social media has been employed to craft and 

disseminate the BJP's messaging, engage with voters, and counter opposition narratives. The findings reveal the dual - edged nature of 

social media as both a platform for democratic engagement and a tool for political maneuvering. This study provides a foundational 

overview of the study's insights into the intersection of social media and political strategy within the BJP, contributing to the broader 

understanding of digital politics in contemporary democracies.  
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1. Introduction  
 

The rise of social media platforms in India is a response to 

wider socio - economic and technological shifts, such as the 

liberalization of the economy, widespread smartphone usage, 

low - cost internet access, and the digitalization movement 

among Indians. By making information accessible to all, 

facilitating real - time communication, and empowering 

individuals with the ability to engage in public debates, 

express their opinions, or hold elected officials accountable, 

these trends have been observed. Social media in India has 

undergone a significant transformation due to the wider socio 

- economic, technological, and political shifts over the past 

few decades. The rise of social media platforms like Facebook, 

Twitter, and WhatsApp in the early 21st century was not 

accompanied by their growing influence on Indian society 

and politics, particularly during India's democratization, 

liberalization process and digital revolution. The 1990s 

economic liberalization in India led to a surge in media 

plurality, technological innovation, and digital connectivity. 

A media revolution was triggered by the rise of satellite 

television, private radio channels, and the internet, which 

challenged the dominance in state - controlled newspapers, 

magazines, news organizations, online communities, podcasts, 

videos, audio recordings, video games, sound recordings 

(known as "red - bull"), web - based communication 

platforms, white - blowing theater screens, photojournalistic 

TV, music subscriptions - - all things news related to 

education, journalism, sports, politics, medicine, etc. Mobile 

phones, smartphones and broadband internet democratized 

information access; citizens can now engage directly with 

issues of public concern and with political actors, rather than 

having to deal with traditional gatekeepers. In India, the shift 

towards digital empowerment through smartphones with 

more widespread availability, affordable internet data plans, 

and digital literacy initiatives has had a transformative effect 

on political engagement and public discourse. The 

democratization of information, communication between 

citizens and political figures, as well as the stimulation to 

diverse voices from across socio - political backgrounds, have 

been achieved through the use of social media. People have 

gained the ability to engage in public debates, share their 

opinions, and hold elected officials accountable through the 

emergence of online activism, citizen journalism, or digital 

advocacy. The impact of social media on Indian politics was 

particularly evident during election campaigns, where 

political parties and candidates utilized digital technologies, 

data analytics, and targeted advertising to appeal to voters. 

Candidates utilized social media platforms to serve as virtual 

platforms for campaigning, enabling them to connect with 

voters, gather feedback on important policy issues, and gain 

support around various campaign themes. By leveraging 

multimedia content, viral campaigns, and social media 

influencers, political parties were able to reach out to tech - 

savvy young people, urban voters, as well as first - time voters 

in order to expand their electoral support.  

 

The use of social media platforms has led to increased citizen 

participation, participatory governance, and grassroots 

activism in India. The use of Twitter town halls, Facebook 

Live sessions, and online petitions allows policymakers to 

gather inputs from citizens, promote transparency in decision 

- making processes, etc. Grassroots activists, civil society 

organizations and advocacy groups employ social media to 

campaign on issues such as social justice, environmental 

conservation, gender equality and human rights; or mobilize 

support and advocate for policy reforms. The democratization 

of information and increased citizen participation in Indian 

politics has been hindered by the rise of social media, which 

also contributes to issues such as misinformation, echo 

chambers, filter bubbles and online abuse. The absence of 

centralized platforms in social media ecosystems results in 

polarization, ideological separations, and the erosion of civic 

engagement, as individuals retreat into virtual spaces that 

prevent them from responding to voices and opinions. The 

digital age demands a comprehensive response to the 

opportunities and challenges presented by social media, 

including efforts to promote digital literacy, encourage 

responsible citizenship, and uphold democratic values. 

Finally, the role of social media in shaping politics in India is 

a reflection on an ever - changing landscape between 

technological progressivism and democratic/societal 
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transformation. In the face of social media's opportunities and 

challenges in the 21st century, India must establish a well - 

organized, diverse, and inclusive public arena to sustain 

democratic governance, civic engagement, advancement, 

promotion, awareness, participation, representation, 

recognition, advocacy, mediation, resolution, facilitation, 

dialogue, education, training, publicity and other aspects of 

life in society.  

 

1.1 Emergence of Social Media and Its Impact on Politics 

 

The advent of social media in the early 2000s marked a 

paradigm shift in the way information was disseminated and 

consumed. Platforms such as Facebook (launched in 2004), 

Twitter (2006), and YouTube (2005) revolutionized 

communication by providing new channels for individuals 

and organizations to share information and interact with 

audiences. Social media's ability to facilitate rapid, 

widespread dissemination of content, combined with its 

interactive features, quickly made it a significant tool in 

political campaigning and public engagement. The 2008 U. S. 

presidential election is often cited as a watershed moment for 

social media's role in politics, showcasing how digital 

platforms could be harnessed to mobilize voters and shape 

political narratives. This event set a precedent for future 

campaigns globally, highlighting social media's potential as a 

powerful tool for political influence.  

 

1.2 The BJP’s Political Landscape Before Social Media 

 

The Bhartiya Janata Party (BJP), founded in 1980, evolved 

from the Bhartiya Jana Sangh, which was established in 1951. 

The BJP initially struggled to establish itself as a major 

political force, overshadowed by the dominant Indian 

National Congress (INC) and regional parties. The party’s 

rise began in earnest during the 1990s, driven by the Ram 

Janmabhoomi movement and the subsequent rise of Hindu 

nationalism. The BJP’s political strategy during the pre - 

social media era relied heavily on traditional forms of 

campaigning, such as rallies, print media, and television. 

Although these methods were effective, they lacked the 

immediacy and interactivity that social media would later 

offer.  

 

2. The BJP's Embrace of Social Media 
 

The BJP's strategic embrace of social media began to take 

shape in the early 2010s, particularly under the leadership of 

Narendra Modi. Modi's political ascent was closely tied to his 

innovative use of digital platforms, which significantly 

impacted the BJP’s campaign strategies and public outreach.  

 

The Bhartiya Janata Party was the first political party in India 

to understand and use the power of social media to mobilize 

public opinion. The Twitter profile of BJP leader Narendra 

Modi (then the Chief Minister of Gujarat) was created in 2009, 

while Congress leader Rahul Gandhi was waiting for 2015 to 

take over. on the floor. Cell or BJP social media Cell is a 

division of the Indian political party BJP that manages social 

media campaigns for the party and its members. Amit 

Malviya has been the director of the BJP IT Cell since 2015. 

According to the Washington Post, 150, 000 social media 

workers posted messages aimed at exploiting the fears of 

India's Hindu majority across the vast network of WhatsApp 

groups. An investigation by the publicly funded news agency, 

Newslaundry, revealed the organizational structure of the IT 

unit: The general IT unit has 25 members in its core team 

headed by Roy. Each regional center managed 20 members 

and an IT team of 15 members in each of the 92 regions. 

Seven member teams worked at block levels. At the local, 

regional and assembly levels, the BJP has around 5, 000 

workers. A team of 20 professionals - including artists, 

designers and cartoonists - created the team's content. The 

Indian Express reported that Amit Malviya, the head of the IT 

Cell, admitted that the NaMo TV channel was run by the IT 

Cell. The "Hindu Ecosystem" and its methodology are 

discussed in another 2021 article, as reported by Kapil Mishra, 

whose group was infiltrated by Newslaundry journalists. 

More than 20, 000 people have been formed on Telegram and 

are working in an organized way. A 'Twitter Team' was 

comprised of around 5000 people. Most of the volunteers 

joining these groups were male and had upper caste surnames. 

Weekly topics and articles were shared filled with "sample 

tweets"—links to written tweets where all the sender had to 

do was post the finished tweet. Fans were asked to send tweets 

at a specific time to create a Twitter storm with many tweets 

from WhatsApp and Telegram groups. Therefore, the 

common cause of BJP was spread on social media.  

 

3. Case Studies 
 

3.1 2014 General Elections:  

 

• Strategic Digital Campaigning: The 2014 general 

elections marked a significant turning point for the BJP’s 

use of social media. The party adopted a sophisticated 

digital strategy, leveraging social media to create a strong, 

personalized narrative around Narendra Modi. The 

campaign employed targeted ads, viral content, and direct 

engagement with voters to build momentum.  

• Modi’s Digital Persona: Modi’s active presence on 

platforms like Twitter and Facebook allowed him to 

communicate directly with the electorate, bypassing 

traditional media filters. This approach helped him craft a 

compelling image as a modern, tech - savvy leader.  

 

3.2 2019 General Elections:  

 

• Data - Driven Campaigning: By the 2019 elections, the 

BJP had refined its social media strategies further. The 

party utilized advanced data analytics to target specific 

voter segments with tailored messages. This data - driven 

approach helped optimize campaign effectiveness and 

voter outreach.  

• Social media: The BJP's dominance on social media 

platforms was evident in its ability to set the agenda and 

frame political debates. The party’s use of digital tools 

extended beyond traditional campaigning to include real - 

time engagement and crisis management.  

 

4. Social Media Strategies 
 

4.1. Campaigning and Messaging: The BJP’s use of 

targeted ads, hashtags, and viral content to reach specific 

voter demographics. The party’s digital campaign tactics have 
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included high - profile social media figures and influencers to 

amplify their messages.  

 

4.2. Voter Engagement: Interactive strategies like live chats, 

polls, and direct communication through social media 

channels. Analysis of how these methods have increased 

voter engagement and mobilization.  

 

4.3. Counter - Narratives and Trolls: The role of paid social 

media armies and the use of misinformation to counter 

opposition narratives and manipulate public opinion (Gupta, 

2021).  

 

5. Impact on Public Discourse 
 

5.1 Polarization 

 

The role of social media in increasing political polarization 

and fostering echo chambers. Examination of how BJP’s 

social media campaigns contribute to divisive narratives 

(Chakrabarty, 2022). The emergence of echo chambers, filter 

bubbles and ideological silos is a consequence of the 

decentralized nature of social media ecosystems where users 

are exposed to content that reinforces their preconceptions or 

biases (Nezha and Brdufi, Consequently, it may lead to 

political fragmentation and division of society; thus, it can 

also discourage civic participation and debate by drawing 

people into closed spaces that provide protection from the 

voices and opinions heard. The prevalence of hate speech, 

trolling, and harassment in the digital world contributes to the 

erosion of positive online dialogue and fosters a culture of 

openness.  

 

5.2 Political Communication and Agenda Setting 

 

The effectiveness of social media platforms in setting political 

agendas is due to its ability to spread messages among 

political parties, leaders, and activists, as well as to shape 

public narratives and mobilize support. The viral nature of 

social media increases the reach and influence of political 

discourse, allowing for rapid distribution across borders and 

reaching diverse audiences. Nevertheless, there are worries 

about the dissemination of misinformation, fake news, and 

propaganda, which can distort public discourse, manipulate 

perceptions, or undermine democratic norms (Saaida,  

 

5.3 Citizen Engagement and Participatory Governance 

 

Social media platforms enable citizen engagement and 

participatory governance through online consultations, 

feedback mechanisms, and public debate. By utilizing tools 

like MyGov India, Twitter town halls, and Facebook Live 

sessions, policymakers can gather inputs from citizens, raise 

awareness, address grievances among citizens (and increase 

transparency in decision - making processes). Citizens can 

use social media to establish grassroots movements, advocate 

for policy reforms, and hold elected officials accountable.  

 

5.4 Democracy and Media Freedom 

 

Effects on traditional media and democratic processes. The 

shift from traditional to digital media and its implications for 

media freedom and public discourse.  

6. Analysis of the Bhartiya Janata Party's 

(BJP) View on Social Media's Role in Indian 

Politics:  
 

The Bhartiya Janata Party (BJP) recognizes the enormous 

potential of social media as a transformative tool to shape 

political discourse and engage citizens. Their views, 

illustrated by various research studies, highlight the important 

aspects of social media's impact on Indian politics.  

 

6.1 Communication and Development 

 

For the BJP, social media is a dynamic means of 

communication and outreach (Zahra, 2023). Platforms like 

Twitter, Facebook and WhatsApp have revolutionized the 

ability of a group to communicate directly with people from 

different backgrounds and countries. This direct interaction 

enables real - time communication, effective communication 

and positive motivation of supporters. The BJP can 

effectively communicate its message, policies, and 

achievements to the electorate through these channels, which 

will help them establish a stronger bond with voters.  

 

6.2 Electoral Campaigns and Voter Mobilization 

 

By using social media, the BJP has effectively mobilized 

voters during their electoral campaigns. The party has 

leveraged data analytics, focused ad campaigns, and 

partnerships with influencers on social networks to enhance 

its campaign messaging and rally supporters. By utilizing 

innovative digital technology, viral campaigns, and 

multimedia content, the campaign has been able to connect 

with tech - savvy youth, urban voters, as well as first - time 

voters. This approach has significantly expanded the BJP's 

electoral base and contributed to its success in securing 

victories in various elections.  

 

6.3 Citizen participation and participatory governance:  

 

An important aspect of the BJP's approach to social media is 

its emphasis on citizen participation and participatory 

governance. The party sees social media as an important tool 

to reach out to citizens. Complaints handling and greater 

transparency in decision - making processes. Initiatives like 

Prime Minister Narendra Modi's Man Ki Baat radio program, 

virtual town halls and online polls show the BJP's 

commitment to effective governance and leadership. This will 

strengthen the sense of equal participation among the citizens 

and increase their access and participation in the government.  

 

6.4 Counter - narratives and Messaging 

 

In an era of misinformation and mass propaganda, the BJP has 

realized the importance of countering false information on 

social media. This is important in election campaigns and 

major political debates. For this purpose, the group has 

created social media cells, verification groups and digital 

volunteers. Their role is to monitor online chats, expose false 

information and ensure that correct information is provided to 

the public. By participating in this process, the BJP seeks to 

maintain the integrity of public discourse and the integrity of 

its messages.  
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6.5 Empowerment of Grassroots Activists:  

 

One of the most important effects of social media in the BJP's 

strategy is to empower activists and party workers. These 

individuals become the digital ambassadors of the group and 

reinforce its ideas, initiatives and achievements at the 

grassroots level. The BJP's 'Digital India' campaign seeks to 

promote the political party by encouraging supporters to 

create user - generated content, interact with online 

communities, and mobilize support for its platform. By 

emphasizing the power of grassroots mobilization, we are 

creating a dynamic digital ecosystem for political activism 

and civic participation, which enhances the party's visibility 

and impact. According to the BJP, social media has 

transformed Indian politics and provided it with 

unprecedented opportunities for communication, engagement, 

and mobilization. Through the use of social media, the party 

has been able to communicate its vision effectively, engage 

with its supporters and engage in innovative ways with 

citizens. On the other hand, BJP also believes that it is 

necessary to ensure social media remains an integral part of 

India's democracy, development and social cohesion, by 

using principles of good public policy through responsible 

usage and effective use of regulations. Embracing the 

transformative power of social media, the BJP continues to 

shape and redefine the landscape Indian politics in the digital 

age.  

 

7. Conclusion  
 

Social media has become a crucial tool in shaping the BJP’s 

political narrative, influencing public perception, and 

impacting democratic processes. The BJP’s successful 

integration of social media strategies demonstrates the 

evolving nature of political campaigning in the digital age. In 

India, the rise of social media has inevitably brought about 

changes in political discourse and thus contribute to the 

transformation of democratic participation and governance, 

as well as electoral processes. The political arsenal is heavily 

reliant on social media, which serves as both a 

communication tool and coordinating agent for political 

parties, while also aiding in voter registration and grassroots 

organizing. India's political landscape is highly complex, as 

social media has played a crucial role in democratizing 

information access, encouraging citizen engagement through 

discussion, and drawing on the diverse socio - political 

perspectives of Indians. Various social media platforms have 

become essential tools for engaging in political discussions 

and communicating with voters, such as Twitter, Facebook, 

or WhatsApp. This study highlights a strategic approach to 

communication, outreach, and citizen participation in the 

social media strategy of the Bhartiya Janata Party. The BJP 

has recognized the power of social media to shape voters' 

minds and have used platforms to achieve electoral success 

during election campaigns. Inclusion in governance and 

responsive leadership are evident in initiatives such as 'Mann 

Ki Baat' and digital town halls, which demonstrate the party's 

dedication. But in addition to its benefits, social media also 

has downsides: Misinformation spread through online 

channels (MN), polarization by political parties (such as the 

BBC and ITV) and the creation of echo chambers. By 

working towards a common goal, the BJP is challenging false 

narratives and advocating for responsible usage, emphasizing 

both ethical conduct and regulatory frameworks in the digital 

world. Finally, the historical context and analysis of the BJP's 

perspective highlight the pivotal role that social media has 

played in Indian politics. As India embraces the social media 

as a potential opportunity, it will prioritize efforts to increase 

digital literacy, promote responsible citizenship, and uphold 

democratic values. By harnessing the power of social media 

while mitigating the risks, India can pave the way for 

informed, inclusive and dynamic political discourse in the 

digital age. The BJP's approach is a sign of growing 

communication and politics and represents a new era in Indian 

politics created by the digital revolution.  
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