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Abstract: Online survey panels face significant challenges in recruiting and retaining participants, with the long registration processes 

often serving as a barrier to entry. This study examines the impact of implementing social login options on panelist registration conversion 

and retention rates. Over a six - month period, potential panelists were offered both traditional and social login options. Results showed 

a strong preference for social logins, with 67% of participants choosing this method when available. Moreover, the introduction of social 

login options led to a 15% increase in registration completion rates and a 22% improvement in short - term retention, as measured by 

participation in subsequent surveys within the first month. These findings suggest that social logins can significantly enhance the 

efficiency of panelist recruitment and initial engagement. The study also investigated the behavior of existing panel members when offered 

the option to link social accounts to their profiles. Forty percent of existing users chose to add social logins to their accounts, resulting in 

a 20% increase in retention rates over the following three months compared to users who maintained traditional login methods. These 

findings suggest that social logins can significantly enhance both the efficiency of panelist recruitment and the long - term engagement 

of existing members. However, the study also raises questions about the trade - off between simplified registration and the depth of profile 

information collected. The paper discusses the implications of these results for survey panel operators and suggests directions for future 

research, including investigations into long - term data quality and demographic - specific behaviors. This research contributes to the 

growing body of literature on optimizing online research methodologies and offers practical insights for improving panelist acquisition 

strategies in an increasingly competitive digital landscape.  
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1. Introduction 
 

In the digital age, online surveys have become an essential 

tool for market research, academic studies, and consumer 

insights. However, the process of recruiting and retaining 

panelists for these surveys has grown increasingly 

challenging. As potential participants face an overwhelming 

number of online interactions daily, the traditional method of 

creating yet another account for a survey panel can be a 

significant barrier to entry. This study examines a potential 

solution to this problem: the implementation of social login 

options in the panelist registration process.  

 

Survey panel recruitment faces several critical challenges in 

today's oversaturated digital landscape. One of the most 

pressing issues is panelist fatigue, a growing phenomenon 

where potential respondents are overwhelmed by the sheer 

volume of survey requests they receive. This fatigue leads to 

declining response rates and can result in rushed or careless 

answers, compromising data quality. The public's waning 

enthusiasm for participating in surveys, coupled with 

increasing demands on their time and attention from various 

digital platforms, has made it increasingly difficult to engage 

and retain high - quality panelists over time.  

 

Another significant hurdle in panelist recruitment is the 

delicate balance of collecting detailed profile information 

without overburdening potential participants. Comprehensive 

profiling is crucial for targeted sampling and ensuring panel 

quality, but it presents a catch - 22 situation. Lengthy 

registration processes can deter sign - ups, leading to 

abandoned registrations and lost opportunities. However, 

insufficient profiling can result in a panel that lacks the depth 

necessary for sophisticated research needs. This challenge is 

further compounded by growing privacy concerns, with 

potential panelists becoming increasingly wary of sharing 

personal information online.  

 

The competitive landscape of market research adds another 

layer of complexity to panelist recruitment. With numerous 

research panels vying for participants' attention, standing out 

in this crowded field has become a formidable task. Panels 

must not only offer compelling incentives but also provide a 

superior user experience to attract and retain members. This 

competition has led to an arms race of sorts, with panels 

continuously seeking innovative ways to differentiate 

themselves, whether through gamification, enhanced mobile 

experiences, or unique reward systems. The challenge lies in 

balancing these attractive features with the core purpose of 

conducting quality research, all while managing the costs 

associated with such enhancements.  

 

1.2 Social Logins 

 

Social logins, also known as social sign - ins or social 

authentication, are a method of single sign - on (SSO) 

authentication that allows users to access third - party 

websites or applications using their existing social media 

credentials. This technology leverages the authentication 

systems of major social media platforms such as Facebook, 

Google, Twitter, or LinkedIn, enabling users to bypass the 

traditional registration process of creating a new username 

and password for each site they visit. Social logins offer 

convenience to users by reducing the number of accounts they 

need to manage, while also potentially increasing conversion 
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rates for websites by simplifying the registration and login 

processes.  

The technology behind social logins is primarily based on 

OAuth 2.0 (Open Authorization) or OpenID Connect 

protocols. When a user chooses to log in via a social media 

account, the third - party website initiates an authentication 

request to the social media platform's servers. Upon user 

consent, the social platform verifies the user's identity and 

sends back an access token to the third - party site. This token 

allows the site to retrieve basic profile information and, 

depending on the permissions granted, additional data from 

the user's social account. The entire process is secured using 

HTTPS encryption and does not expose the user's social 

media password to the third - party site. On the backend, 

developers integrate Social Login SDKs (Software 

Development Kits) or APIs (Application Programming 

Interfaces) provided by social media platforms to implement 

this functionality, handling token exchange, data retrieval, 

and session management.  

 

This paper presents the findings of a six - month study 

comparing the effectiveness of social login options versus 

traditional registration methods in a survey panel context.  

 

 
Figure 1: Overview of the social login process 

 

2. Literature Review 
 

In recent research, Gafni and Nissim (2014) explored the 

factors influencing user registration through Social Login 

and users' readiness to adopt it. They identified Privacy and 

Security as inhibitor factors, while Familiarity and 

Convenience were found to encourage adoption, with Ease 

of Use not being a predictive factor.  

 

Scott et al (2016), discussed in their paper about the privacy 

and security trade offs of social logins while adding 

convenience.  

 

3. Methodology 
 

This study employed a comparative design over a six - 

month period to evaluate the impact of social login options 

on panelist registration and retention. Participants were 

presented with a page offering both traditional registration 

and social login options.  

Data collection focused on three key metrics:  

a) Registration preference (social login vs. traditional)  

b) Registration completion rate 

c) User retention rate (measured by participation in 

subsequent surveys)  

 

Statistical analysis was performed to determine the 

significance of observed differences between the two 

groups. Demographic data was also collected to identify 

any potential variations in preference or behavior across 

different user segments.  

 

Existing users were also provided the option to link a social 

account to their profile so that they can login without the 

use of username and password for the online panel. Data 

was collected to see how many users used this feature to 

add social logins to their profile and used the social logins 

to login to the panel instead of their existing account 

details. We then measure the retention rate for the next 

three months following the linking compared to users who 

haven’t linked their profile with social logins.  

 

4. Results 
The results of our study revealed a strong preference for 

social login options among potential panelists. Of the 

participants offered both registration methods, 67% chose 

to sign up using a social login. This overwhelming 

preference suggests that the convenience of social logins 

aligns well with user expectations in the current digital 

landscape.  

 

Moreover, the implementation of social login options led 

to a significant increase in registration completion rates. 

We observed a 15% rise in successful registrations 

compared to the traditional method alone. This 

improvement in conversion rate demonstrates the potential 

of social logins to reduce friction in the sign - up process.  

 

Retention rates, as measured by participation in subsequent 

surveys, also showed a positive trend for users who 

registered via social login. These users were 22% more 

likely to complete at least one additional survey within the 

first month after registration compared to those who used 

traditional sign - up methods.  
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We also observed where 40% of people linked social logins 

to their existing account. We also noticed that the retention 

increased by 20% for those users compared to those who 

have not linked their accounts.  

 

 
Figure 2: Impact of social logins on registration and existing users. 

 

5. Discussion 
 

The strong preference for social logins observed in our study 

aligns with previous research on user behavior in online 

interactions. This could be attributed to the perceived 

temporary nature of panel participation, making users more 

inclined to use existing credentials rather than create a new 

account.  

 

The 15% increase in registration completion rates is a 

significant finding with practical implications for panel 

recruitment strategies. This improvement addresses one of the 

key challenges in panelist recruitment: declining response 

rates due to user fatigue and competing demands for attention. 

By simplifying the initial interaction, social logins appear to 

effectively lower the barrier to entry for potential panelists.  

 

However, it's important to consider these results in the context 

of potential limitations. While social logins streamline the 

registration process, they may provide less detailed profile 

information compared to traditional sign - up forms. This 

could impact the panel's ability to target specific 

demographics or conduct more nuanced market research. 

Future studies should investigate the trade - off between 

increased conversion rates and the depth of initial profile data 

collected.  

 

The improved retention rates among social login users are 

particularly encouraging. This suggests that the convenience 

of social logins not only attracts more panelists but also 

contributes to sustained engagement. However, further 

research is needed to determine whether this increased 

retention translates to higher quality survey responses over 

time.  

 

6. Conclusion 
 

This study provides compelling evidence for the positive 

impact of social login options on both panelist registration 

conversion and long - term retention, addressing key 

challenges in survey panel management. The significant 

preference for social logins among new participants, 

combined with improved completion and retention rates, 

suggests that this technology can be a valuable tool in 

addressing the challenges of panel recruitment in an 

increasingly saturated digital environment.  

 

Our findings demonstrate that 67% of new participants 

preferred social login options when available, leading to a 

15% increase in registration completion rates. Moreover, 

these users showed a 22% higher likelihood of completing at 

least one additional survey within the first month after 

registration. These results highlight the potential of social 

logins to reduce friction in the sign - up process and encourage 

initial engagement with the panel.  

 

Importantly, our study also revealed significant benefits for 

existing panel members. When offered the option to link 

social accounts to their profiles, 40% of existing users chose 

to do so. This group demonstrated a 20% increase in retention 

rates over the following three months compared to users who 

maintained traditional login methods. This finding suggests 

that the convenience of social logins not only attracts new 

panelists but also enhances the long - term engagement of 

existing members.  

The dual impact on both new and existing users underscores 

the potential of social login integration as a comprehensive 

strategy for panel growth and maintenance. By simplifying 

the authentication process for all users, survey panels can 

create a more user - friendly experience that encourages 

consistent participation over time.  

 

However, it's important to consider these results in the context 

of potential limitations. While social logins streamline the 

registration and login processes, they may provide less 

detailed initial profile information compared to traditional 

sign - up forms. Panel operators should consider 

implementing strategies to progressively gather more detailed 

profile information over time to maintain the depth of data 

necessary for targeted research.  

 

Future research should focus on the long - term impact of 

social logins on data quality and panelist engagement. 

Additionally, investigating potential differences in behavior 

across various demographic segments could provide insights 

for more targeted recruitment strategies.  

 

 

Paper ID: SR24724150812 DOI: https://dx.doi.org/10.21275/SR24724150812 1908 

www.ijsr.net
http://creativecommons.org/licenses/by/4.0/


International Journal of Science and Research (IJSR) 
ISSN: 2319-7064 

ResearchGate Impact Factor (2018): 0.28 | SJIF (2018): 7.426 

Volume 8 Issue 7, July 2019 

www.ijsr.net 
Licensed Under Creative Commons Attribution CC BY 

References 

 

[1] Gafni, R., & Nissim, D. (2014). To social login or not 

login? Exploring factors affecting the decision. Issues in 

Informing Science and Information Technology, 11 (1), 

57 - 72.  

[2] Scott, C., Wynne, D., & Boonthum - Denecke, C. (2016, 

April). Examining the privacy of login credentials using 

web - based single sign - on - are we giving up security 

and privacy for convenience?. In 2016 Cybersecurity 

Symposium (CYBERSEC) (pp.74 - 79). IEEE.  

Paper ID: SR24724150812 DOI: https://dx.doi.org/10.21275/SR24724150812 1909 

www.ijsr.net
http://creativecommons.org/licenses/by/4.0/



